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Day 2, October 24
Traditional Uzbek Art, Design and Fashion Exhibition 

The exhibition opens on the first day of Style.Uz Art Week and runs throughout the Week. 

This major exhibition, scheduled for October 23 at the Youth Creativity Palace, brings together works by leading masters of traditional art and seasonal hits of brands. This is trendy crafts art on the one hand, and exquisite fashion on the other. Fashion and art go hand in hand while representing a part of contemporary culture. 

Visitors to the exhibition will be able to view modern clothing, shoewear, perfumes, accessories, interior items, jewelry and brand new designs by famous brands. 

This year the section of the exhibition dedicated to Uzbekistan’s traditional art will feature items of various types of national art: embroideries, weaving, carpets, ceramics, chasing items, wood carving, jewelry, etc. The contemporary masters’ creations will demonstrate the diversity of the traditional heritage of Uzbek people, the revival of many crafts that disappeared in years before independence and that were restored afterwards. The works are by contemporary masters of various generations and various local centers in Uzbekistan: Tashkent, Samarkand, Bukhara, Khorezm, Surkhandarya, Kashkadarya, Andijan, Namangan, Ferghana, Marghilan and Karakalpakstan. 

The number of artists presenting works at the exhibition is growing year after year. They include renowned labels and young talents, including the winners of Kelajak ovozi (Voice of the future) Talented Youth Contest annually held by the Fund Forum. 

International business forum “Development of Social Entrepreneurship: Experience and Strategies”

October 24, Hotel Intercontinental, Tashkent, from 10 a.m.
Goal:  develop cooperation between the two countries in business, education, culture and the civil sector and develop cooperation strategies for the development of social entrepreneurship in Uzbekistan. 

Participants: the event will be attended by around 200 people, including representatives of women’s NGOs, the educational sector, the business community, the banking system, culture, scientists, journalists and international guests. The forum is expected to be attended by visitors from Azerbaijan, France, Kazakhstan, Latvia, Poland, Russia and the UK. 

The business forum will comprise 4 sections: 

1. Business, science and education;  

2. The social responsibility of business;

3.   Culture, art and business;

4. Civil society institutes and the media

The system of social entrepreneurship includes enterprises and companies working to achieve wellbeing in the regions (social, ecological and moral goals) via utilization of a system interaction of the development of social entrepreneurship and local economy. More and more countries are paying serious attention to social entrepreneurship while an increasing number of representatives of various sectors of economy are participating in the creation of social enterprises and support of socially oriented business. In this context, it is necessary to consolidate intergovernmental efforts to develop social entrepreneurship aimed at defining the place and role of this unique phenomenon in every country as an effective tool for the development of civil society.

Exhibition by Keimyung University College of Fashion, South Korea

11 a.m., October 24, the Youth Creativity Palace

Based in Daegu, where the fashion industry has reached a sophisticated level of development, the college offers a unique portfolio of courses in fashion design, fashion marketing and textile design that aim to reflect the breadth of opportunity available in this vibrant industry. The college provides students with the best educational facilities for academic research and artistic skills. Through such efforts the college hopes its graduates can contribute positively to the global fashion industry.

In Tashkent the college will present projects of its students and lecturers focusing on contemporary clothing.

Kamishima Chinami (Japan)
12 a.m., October 24, the Center of National Arts 

Chinami Kamishima is a Japanese fashion designer and the founder of the line of her own name. Her work, best known for its large designs and use of excessive fabric and creative headwear and accessories has been showing in fashion weeks since 1998 when it first debuted.

She graduated from Esmod Japon Fashion College in Tokyo and worked in the fashion industry. A few years later she left Japan and traveled all over the world, visiting many exotic countries. She found a lot of interests and was inspired by many things she encountered. She launched her signature label in 1998.Her collection was first introduced at the '02 S/S Tokyo Collection. Her concepts are highly inspired by nature. She has a colour-dying work shop in the studio. Most of the colour-dying for her collections is done by hand. Kamishima has around 70 monobrand stores across the world. 

Comics exhibition by French artist Alexander Clérisse, organized with support from the French Institute 
Date and venue: 1 p.m., October 24, 2011, the Center of National Arts

Alexander Clerisse spent his childhood in the south of France. In 2000, enrolls in a history course. Two years later he changes his major and earns a degree in visual communications. The following year he takes up the genre of comics upon enrollment in an art school in Angoulême where he starts publishing Le Mouchoir magazine with other talented students. His first publications appear in Toboggan, a youth-oriented magazine, Choco Creed and other newspapers. In 2006, reproduces in color David Prudom’s “Mr. Pateline’s act”, a creation he admired. In January 2007, he published his first album Jazz Club. Recently, he finished working on his story “Outwit death”, a description of an old man who searches for his lost memories. He works regularly as an illustrator and colorist for the youth press (Toboggan magazine) and publishing companies (Arbre vengeur, Les éditions de l’an 2).

In Tashkent Clerisse will present forty of his original artworks created with the use of various techniques (pencil, computer graphics, etc). The exhibition will show the originality and diversity of his creations: comics, illustrations and graphics. This diversity reflects an important component of France’s contemporary art. 

Alexander Clerisse will also lead a five-day master class on the creation of comics for young aspiring artists in Tashkent. The master class will be held on October 18-22 at the French Institute in Tashkent. 
A Blitz Briefing with film stars will take place on October 24 at the Fund Forum Conference Room. The event will be an opportunity for young people in Uzbekistan to converse with prominent actors and actresses, ask them questions and discussing interesting issues. 

Billionaire (Italy)

4 p.m., October 24, the Center of National Arts 

Billionaire, a label created by a famous Italian businessman Flavio Briatore, represents an extreme brand of luxury sartorial man’s fashion, which at times goes intentionally overboard whilst still remaining refined. One which never loses sight of the real art of tailoring and enhances the personality of those wearing the brand. 

Billionaire creations have a history; all are made strictly by hand in small Italian laboratories in limited numbers; and feature obsessive research into fabrics, materials and details. 

The brand has managed to combine made-to-measure and ready-to-wear, attaining a result of the very utmost quality. This is borne out by its shirts, which are stitched and feature pressed-flat seams according to the age-old tailoring technique, with four detachable ribs (plus four gold ribs supplied) under the linen collar; suits made to measure with a transversal Neapolitan cut with gold buttons, entirely linen-finished with hand-stitched oblique buttonholes; classic jackets that carry a hint of modern whilst overriding the requirements of new garments; ties with wide ends of equal length rather than arrow-shaped with insides in pure wool; shoes made entirely by hand and fixed with wooden nails and a serial number to guarantee their uniqueness; and belts of all types and rafting techniques in leathers and fabrics, enhanced with prints and silver or gold buckles, or personalised in velvet to recall the Billionaire shoe.

UNDERGROUND Young Fashion Designers Show

6 p.m., October 24, the Youth Creativity Palace 

Underground show is held in the form of a colourful and expressive show with the participation of young performers and dance groups. It is seen as a platform of absolute freedom for creativity and flight of imagination. The requirements for collections to be showcased are restricted neither in terms of theme, nor in terms of fabrics, form or structure. The only rule that applies is that the designs must be interesting and unusual. Thus, Underground show puts the spotlight on the country’s youth fashion potential.  

This year over 22 fashion designers will present 19 collections comprising 145 men’s and women’s designs. The young fashionistas include students and graduates of Kamoliddin Bekzod National Institute of Arts and Design, Tashkent Institute of Textiles and Light Industry as well as independent designers. Each collection is crafted in a different style: from classics and romanticism to grunge and military. In creating clothes and accessories the designers have relied on fabrics of various textures, national motifs and imagination. 

Underground is a unique opportunity for many budding designers to showcase their skills and talent to the broad public and to meet experts and specialists. As previous shows have shown, making it to ‘Underground’ opens new avenues for the participants. The designers with collections, found to be the most interesting, meet partners and set up links aimed at bringing their ideas to fruition and producing their collections on an industrial scale, and are invited to attend international competitions and shows. 

This is the sixth edition of Underground. The first show was mounted in November 2006 as part of the first Style.Uz Art Week and has, thus far, introduced to the Tashkent public local now famous designers such as Artem Drobyshev, Marat Negmatov and Ellina Hairullina among others. Each edition of the project has something new to offer. 

Underground Youth Fashion Show has grown into more than just a unique and colourful spectacle; it now symbolizes innovation and modern trends in Uzbek fashion, and comes as a strong impetus for young promising designers to grow and move forward. 

Fashion designers: 
1. Mavluda Isayeva 

2. Margarita Safarova 

3. Gulirano Ilkhomjanova 
4. Klara Umarova 
5. Rukhshona Umarova 

6. Darya Masalskaya 
7. Olga Masalskaya 

8. Taisiya Chursina 
9. Yevgeniya Yelizarova 
10. Firuza Haidarova
11. Gulyuz Umarova 

12. Timur Karimov 

13. Farukh Hamzin 
14. Marianna Makarova 
15. Elsevar Iskhakova 
16. Zebo Hojayeva 
17. Lidia Andre 
18. Mokhinur Ikramova 
19. Kamola Asamova 

20. Alisher Buriyev 
21. Munisa Askarova
22. Artem Drobyshev 
Yves Saint Laurent (France)

10.30 p.m., October 24, Radisson Hotel 


Founded in 1961, Yves Saint Laurent is one of the greatest names in the fashion industry of the 20th century. The first couture house to introduce the concept of luxury prêt-à-porter in a 1966 collection called ‘Rive Gauche’, Yves Saint Laurent revolutionized the socio-cultural landscape. 


The shift represented a first and critical step in the modernization of fashion, making it accessible to a wider public. In 1999, the luxury goods division of the PPR Group acquired Yves Saint Laurent and under the creative direction of Stefano Pilati since 2004 has positioned the house at the summit of the luxury universe. 


The exceptional legacy of Yves Saint Laurent has thus been renewed and a contemporary identity at once forged through innovative collections that marry elegance, refinement, French chic and timeless style. 


Yves Saint Laurent is synonymous with elegance, innovation and flair. The iconic French label has remained at the forefront of design, pushing boundaries without compromising on style - and under the creative direction of Stefano Pilati since 2002, its polished mix of chic dresses, ladylike totes and artisanal jewelry continues to top every woman's wish list.


Today Yves Saint Laurent’s collections include women’s and men’s ready-to-wear, shoes, handbags, small leather goods, jewelry, scarves, ties and eyewear.
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